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My focus is thus on the broad transferability of the capacities usually summarized 
under the shorthand of the advanced competencies that include critical thinking, 
creativity, and communication, each representing a whole array of skills. �ese large 
categories stem from the available recent surveys referred to below. By unpacking 
these bundles, we can see better matches between the students’ competencies and 
the expectations of the business environment. Providing concrete examples of how 
skills are acquired makes the relationship between learning goals and employer ex-
pectations more obvious. Of course, as in the descriptions that employers use for 
their desired skill sets, they overlap in many ways and are teased apart only for 
the sake of a more systematic analysis. As we will see, the dispositions acquired in 
the foreign language classroom are highly transferable into contemporary business 
 settings.

�e 2019 survey by Clare Co�ey, Rob Sentz, and Yustina Saleh supports the fo-
cus on skills rather than majors since it “�nds that while the few top careers for each 
program type are usually linear (IT —› software development, etc.), the majority 
of graduates’ outcomes are dispersed widely among many di�erent careers” (Co�ey 
et al. 6). Findings from collegiate recruitment trends tell a similar story (Gardner 7). 
I want to point out that this paper was written before the COVID-19 pandemic. 
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communication and audience needs and communicate more e�ectively as a result. 
�is lack of translation of their educational background into tangible skills that 
can be applied in the working world is where I see the most liberal arts educated 
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Furthermore, students learn that knowledge builds over time in an iterative pro-
cess, which is an important insight and a useful disposition for any business. �is 
practice prevents impulsive or hasty decisions before all the pertinent aspects have 
been explored. In the language of business, this aids with preventing group think, 
which can lead to suboptimal business outcomes. Likewise, students will understand 
that the �nished product (analytic paper, video, web page or artifact) is the result of 
multiple steps and drafts and that, even then, the �nal version is only a temporary 
solution that might require revision as more information becomes available. Our 
students therefore have the valuable ability, coupled with historical knowledge, to 
guard against premature closure in decision-making in their future workplace. 

Most of our German courses use active pedagogies (not lectures) that include 
problem-based, project-based, and team-based learning (Nilson) and practice col-
laborative learning while building team skills (Barkley et al.). �ese larger projects—
some with a collaborative and an individual component—support rudimentary skills 
in how to manage a multistep project (project management skills), how to under-
stand the various roles in a team (and their own predilections or challenges), how to 
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stand unspoken dynamics, competing interests and how new information implicates 
these positions coupled with the ability to recommend decisive action within this 
wider view. 

As students perform research for insights to contribute to class discussions, es-
says, and formal papers, they practice pulling together sources, identifying the 
most relevant ones, and providing a �ne-grained reading after synthesizing insights 
within a certain time frame. As the business community tells us, the most e�ective 
and successful employees are those who have broad interests and abilities and who 
frequently practice researching complex issues that do not have obvious or one- 
dimensional answers. Humanities students have learned to be at once detail-oriented 
and attuned to the bigger picture. Such habits and behavioral dimensions are an-
other important aspect of how our courses support the broad bundled category of 
critical thinking. Beyond critical thinking, learning about another culture can be 
transformative, in particular in the area of creativity (Galinsky and Maddux).

Creativity 

Creativity is a central term in many �elds, ranging from psychology and education 
to business and marketing that attracts signi�cant critical and popular attention in 
trying to de�ne and foster it (Vedantam). Widely read studies focus on the need 
for creativity in educational systems (Robinson) and in how we construct our cit-
ies and workspaces (Florida). One of the foremost scholars of creativity, Margaret 
Boden, explains creativity in terms of alterations in the “mapping, exploration, and 
transformation of structured conceptual spaces. A conceptual space is a style of 
thinking”—for example, the habituated patterns in a discipline with “various di-
mensions, limits, pathways, and levels” (6). Creativity is the power to go beyond the 
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are in �ux and new data destabilize current knowledge, the broad-based thinking 
practiced in the advanced cultural study in foreign language courses helps students 
establish temporary knowledge positions grounded in the observation of emerging 
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ity, to anticipate and respond to objections, propose arguments and to be able to en-
gage in a moral imagination. Imagining what it’s like to be in the shoes of another, 
di�erent from one’s self” (Young). Understanding the positions of others is a form 
of empathy. According to Perrault, “For companies to truly understand the needs of 
the customer, they must be able to think and feel like a customer would. And for a 
business to be successful, knowing how its customers think and feel is everything. 
You can’t outsource that to a computer. You need to hire for it.” Related to the power 
of empathy are careful listening skills that help us make sense of the world: “By lis-
tening deeply, employees build substantive relationships with each other, as well as 
with customers. In doing so, they can perpetuate a more powerful culture and even 
increase sales.” 

Language students continually seek to understand the di�erent perspectives and 
agendas of their classmates in the many interactions with peers in the foreign lan-
guage classroom (in group assignments, peer think-shares, and group presentations). 
�is is excellent preparation for the communication styles used in the highly valued 
teamwork in today’s business settings. �ese experiences make them aware of the 
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As we move away from memorization and standardized testing and toward cre-
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